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SPIRIT OF INNOVATION

Creative Swedish minds and an adventurous spirit have helped make Sweden one
of the world's most innovative nations. In 2010, Sweden will invite Chinese visitors
to view its best innovations and innovators.

The Swedish Spirit of Innovation starts in childhood, when children are inspired to think
and act in their own creative way. Teamwork, collaboration and respect for every indi-
vidual are deeply engrained in Swedish culture. A national flair for entrepreneurship
creates a dynamic platform for successful businesses to develop and grow.

The Spirit of Innovation is the theme for Sweden'’s participation in Expo 2010. Imaginative
thinking and a talent for innovation have made Sweden a world leader in many areas.
Sweden is ranked as one of the world's most innovative nations. Well-known Swedish
industrial corporations have been present in China for many years. Swedish music
is played on Chinese radio stations and Chinese people buy Swedish cars, clothes and
furniture. Our environmental research is helping to create cleaner cities. These are
just some of many examples.
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Hammarby Sjéstad — an eco-friendly part of Stockholm
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SWEDEN AT EXPO 2010 IN SHANGHAI

At Expo 2010, Sweden will showcase smart solutions for better cities and everyday
life. China's Expo theme - Better City, Better Life — has inspired a comprehensive effort
by Swedish government and industry that unites public and private sector players
in fruitful collaboration.

The Spirit of Innovation reflects opportunities and challenges relevant to China and
Sweden alike. At Expo 2010, Sweden will offer solutions for sustainable renewal and
growth. Working with trusted partners in business and society, we can meet global
demands and make sustainable development a reality. Sweden’s participation will
provide a forum for dialogue, meetings and continued relationships that began
centuries ago.

This national venture enjoys strong support from government, business, regions,
organizations, universities and the arts — all keen to be involved and help strengthen
Sino-Swedish relations. Innovation is best when working together. Welcome to the
Swedish pavilion!

Annika Rembe, Commissioner General
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SHANGHAI WILL HOST THE LARGEST
-EVER WORLD EXPO IN 2010

Dating back to 1851, the World Expos still serve as forward-looking meeting places
for people, technology and ideas. In our modern world, people strive for better urban
lives and for strategies towards sustainable urban development. The Shanghai Expo
theme of Better City, Better Life encapsulates the pressing challenges that we share.
The event will host more than 200 pavilions and 70 million visitors, 95 percent of
them Chinese.

20105 LigttigamEE
Chinese pavilion at World Expo 2010 in Shanghai

© Expo Bureau
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Official partners to the Swedish Committee for Expo 2010 in Shanghai
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PROUD PARTNERS

Sweden's participation at Expo 2010 is a truly joint partnership between the
Swedish government and the business community.
Sweden's involvement in Expo 2010 enjoys strong public support from the government,
business, regions, organizations, universities and the arts. It reflects a desire to
develop and strengthen Sino-Swedish relations.

Sweden's participation creates a platform formutual understanding and sharing ideas
to promote business and a sustainable society.
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PAVILION FOR A SUSTAINABLE SOCIETY

Making the leap to a sustainable society demands creativity in developing innovative

solutions that enable city, nature and man to grow together.

The Swedish pavilion design is founded on this three-way relationship. Symbolizing
the city, the pavilion facade is of perforated metal and patterned to resemble the street
plan of downtown Stockholm. The inner walls are decorated with scenes from Sweden's
nature and the environment that we all share.

The pavilion structure has been designed with sustainability in mind and can be
moved and reused. The architecture reflects a holistic approach aimed at making
visitors feel welcome from the moment they join the queue to when they leave, full
of positive impressions and feelings.

HIgESweco A RRITN2010F LBt BT BERRE BT : Mattias Klum
Swedish pavilion at world Expo 2010, designed by Sweco with inner facade pictures by Mattias Klum
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BONA - OFFICIAL SPONSOR OF EXPO 2010

Established in Malmd, Sweden in 1919, Bona is a world leading manufacturer of unique and
innovative systems for treatment of wooden floors. Through our long commitment and constant
search for innovation we are proud to be able to offer a full range of environmentally sound products
for sanding, finishing, fastening and maintaining a wooden floor. We supply UV-coatings to leading
international floor producers and through our network of subsidiaries and distributors in more than
50 countries we are able to offer Lifetime Support to maintain a perfect floor throughout its lifetime.

Today Bona's products are often used at high end projects in China. Several sports floors have
been treated with Bona's products for wooden floors, many of which were used during the Olympic
Games in Beijing. We serve the Asia Pacific region through our subsidiary in Singapore, distributors
and our newly opened Bona Shanghai Trading company. Our plant for UV-finishes in Dalian serve
pre-finished parquet producers in the region. In 2010 Bona is opening the first training school of its
kind to educate Chinese flooring contractors how to renovate wooden floors.

Bona
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BONA - ON TRACK FOR SUSTAINABILITY

Bona acts with global responsibility. Our innovative and systematic approach enables
us to make our contribution to a sustainable global environment. We always innovate
with a longer, sustainable perspective in mind considering the floor, the craftsman
and the outside environment. This has led to breakthrough innovations from
waterborne finishes in the 1970s to dust-free sanding in the 2000s. In our product
development we always consider safety, health and the environment. We continue
to set new goals to drive our environmental work. One recent achievement is phasing
out solvent-based finishes, adhesives and floor care products in the EU.

Bona
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BONA SYSTEM

Through our long commitment and constant search for innovation we are able to
offer lasting, sustainable results for professionals and floor owners. With Bona you
can expect a choice that lasts for generations. We offer a full range of high performing,
environmentally sound products through the Bona System. This covers everything
the wooden floor needs throughout its lifetime be it sanding, finishing, fastening and
maintaining a wooden floor.

With the Bona System we guarantee compatibility on every level.
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SWEDEN -THE COUNTRY OF PIPPI LONGSTOCKING
AND THE NOBEL PRIZE

Sweden is a small country with well-known brands and numerous multinational
corporations. A nation that combines a long democratic tradition with a king as head
of state. A state that offers paid paternity leave and where half of all parliamentarians
are women. A place with the world's toughest road safety regulations, more choirs per
capita than anywhere else and a space center for tourism.

More than 550 Swedish companies are established in China, many with production and
research and development facilities. Sweden has a rich tradition of going abroad for trade
and to broaden its horizons. For Expo 2010 we are going to China with a sense of adven-
ture that dates back to the Viking age and the era of the Swedish East India Company.

Curiosity and a desire to explore the world around us are at the heart of who we are
— from Pippi Longstocking to Nobel.

Welcome to the Swedish pavilion!
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ABB, Absolut, Alfa Laval, Astra Zeneca, Atlas Copco,
Business Region Goteborg, Envac, Ericsson, Fagerhults
Lighting, IKEA, Investor, City of Malmo, Munters, Region
Skane, Region Smaland-Blekinge, Sandvik, SCA, SEB,
SKF, SSAB, Skogsindustrierna, City of Stockholm,
Trelleborg, AB Volvo

OFFICIAL SPONSORS

Aerocrine, Ambrosius, Assa Abloy, Atracta, Axis
Communications, Berns Salonger, Big Image, Bona,

Crem International, Cybercom, Region Dalarna, DreamHack,
Elanders, Electrolux, Esselte, Finnair, Gemla, Greencarrier,
Gunnebo, Hags, Hallberg & Hallberg, Hennes & Mauritz,
HiQ, ISS, Lind & Schultz, Lotus Travel, Mediatec, MultiQ,
Paloma, PSU, Scandic Sourcing, Sigtunahjden, Springtime,
Stena, Sweco, Teknotrans, Teleopti, TimeEdit, Vinge,
Wallenius Water, Ytong
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THE ORGANIZATION

The Swedish Committee for Expo 2010 in Shanghai is a
government agency under the Ministry of Foreign Affairs
and responsible for Sweden's World Expo participation. It has
a chairman and six members, of whom three representing
the government and three from Swedish business. The
Committee has offices in Stockholm and Shanghai. By
taking part in World Expo 2010 Sweden aims to strengthen
its image abroad, promote the competitiveness of Swedish
business and reinforce Sweden's attractiveness for tourism
and investment.

OFFICIAL ORGANISATIONS

Consulate Generals Shanghai, Hong Kong, Embassy of
Sweden, Beijing, Government Offices of Sweden, Invest in
Sweden Agency, National Public Art Council, Royal Swedish
Academy of Engineering Sciences, Sweden China Trade
Council, Swedish Arts Council, Swedish Chamber of
Commerce in China, Swedish Energy Agency, Swedish
Institute, Swedish Trade Council, The Swedish Agency

for Growth Policy Analysis, The Swedish Governmental
Agency for Innovation Systems, Visit Sweden

OFFICIAL SUPPLIERS

Carlgren TV & Videoproduktion, China Construction
International, Eastwei, Futurniture, Legas Delaney, New
Wave Group, Springtime, Sweco, Taste of Nordic, Tengboms

www.expo2010.se
www.swedenexpo.cn



